
                                                                                          

  

 

Natura finalizes its acquisition of The Body Shop 

The union of Natura, The Body Shop and Aesop creates a global, purpose-driven, 

multibrand, multichannel cosmetics group  

São Paulo, September 7, 2017 - Natura Cosméticos SA, the Brazilian leader in the 

cosmetics industry, announces it has finalized the acquisition of The Body Shop from 

L’Oréal after obtaining the necessary authorizations from the relevant competition 

authorities. 

 

With the acquisition of The Body Shop, Natura is taking a further decisive step to 

constitute a global, multibrand and multichannel cosmetics group that brings together 

three strong brands -Natura, The Body Shop and Aesop – committed to ethical business 

practices, sustainability and making a positive social impact. The preliminary agreement 

for the transaction was announced on June 9. 

 

The transaction will lead to a group with an expanded footprint with a broad geographic 

presence in key markets. Combined, the three brands have operations in 69 countries, 

more than 17,000 employees, 3,200 stores, with a strong network of franchisees, a 

sales force of 1.8 million independent sales representatives and an extensive product 

portfolio covering a broad range of categories. 

 

Guilherme Leal, co-chairman of the Board of Directors of Natura, declared: “We are 

thrilled to welcome The Body Shop to the Natura group. This alliance creates a 

combination of companies that share a common purpose that goes way beyond usual 

businesses. A new force for good is taking shape”. 

 

About Natura 

Founded in 1969, Natura is a Brazilian multinational in the cosmetics and personal care 

segment. The leader in direct sales in Brazil, the company posted net revenues of R$ 7.9 

billion ($NZ 3.4 billion) in 2016. It has operations in the USA, in Argentina, Chile, 

Mexico, Peru, Colombia and in France. Natura was the first publicly traded company in 

the world to receive a B Corp certification in December of 2014, which reinforces its 

transparent and sustainable performance in social, environmental and economic aspects.  

 

About The Body Shop 

Founded in 1976 in Brighton, England, by Anita Roddick, The Body Shop is a global 

beauty brand. The Body Shop seeks to make a positive difference in the world by 

offering high-quality, naturally-inspired skincare, hair care and make-up produced 

ethically and sustainably. The Body Shop pioneered the philosophy that business can be 

a force for good and this ethos is still the brand’s driving force. 

 

The Body Shop in New Zealand is a Franchise of The Body Shop International. The 

franchise has been held by OLT Retail Ltd, a fully New Zealand owned company, since 

1989 and operates 28 stores throughout the country. 

 

About Aesop 

The Australian beauty brand was established in 1987 with a quest to create a range of 

superlative products for the skin, hair and body. It has more than 190 exclusive stores in 

20 countries across the Americas, Asia, Europe and Oceania. The products are also 

available in 97 different department stores. In New Zealand, Aesop has two standalone 

stores and its product is available in many department stores.



                                                                                          

  

Information to the Press: 

Natura Press Contact 

Brunswick Group 

+ 55 11 3076-7620 

aprado@brunswickgroup.com 

vford@brunswickgroup.com 

 

The Body Shop NZ Press Contact 

Ashleigh Romanos 

04 460 7457 / 027 567 2670 

Ashleigh.Romanos@TheBodyShop.co.nz  
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